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Learning Objectives 

The course aims to enable students the learners to acquire knowledge of concepts, methods and 

techniques of Business Economics and their Application in Business Decision-Making. 

Learning Outcomes 

After the completion of the course. the learners will be able to: 

I. Examine the conceptual framework of Business Economics and their Managerial Implications.

2. Analyse how consumers try to maximize their satisfaction by spending on different goods.

3. Evaluate the relationship between inputs used in production in a business and the resulting

outputs and costs.

-L Analyse the Managerial Implications of Equilibrium under different Market Structures.

5. Evaluate the contemporary issues and applications in Business Economics.

SYLLABUS OF 0SC-5.2 

Unit I: Introduction to Business Economics (5 hours) 

Business Economics: Meaning, Nature. Scope and managerial implications. Application of Demand. 

Supply and Market Mechanism in Business Decisions. Concept and Measurement of Elasticity of 

Demand (Price. Income and Cross) and their managerial implications. Elasticity of Supply and their 

managerial implications. 

Application: Impact of Natural Disaster/Pandemic/Government Policies on Market Mechanism. 

Paradox of Plenty. 

Discipline Specific Core (DSC-5.2) - Business Economics






